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The Six Secrets of Business Success
by Judy Camp

We all want to succeed in business, but schools often
don’t teach the underlying secrets that can determine
business success:

1) Watch out for unprofitable habits. Ask yourself if

there would be any real problem if you stopped doing
certain tasks. Spend most of your time on what you love,
and what you do best. Eliminate some tasks, and think
about paying for the necessary services you dislike or
find time consuming.

2) Keep your eye on the brass ring. Dream about your
perfect life, and quiet that voice that says it can't happen.
Visualize it at least once a week, adding more detail each
time. You'll find yourself able to make decisions that help
create that life. Set goals, but be flexible.

3) Study your competition, and keep abreast of your industry.
You don’t want to lag behind. Focus on the leaders, and what
they are doing. Don’t copy, but creatively address the trends.

4) Listen to people, and be pleasant. Avoid bragging, which
makes people jealous. By showing interest in other people
and paying them sincere compliments, they become indebted
to you. Listen to your customers, and when you communicate,
make their needs and desires the focus of the conversation.

5) Eliminate negative talk, including gossiping and
complaining. Remain friendly with everyone, but spend
the majority of your time with people who have a win-win
attitude. Help each other succeed.

6) Once you have figured out where you want to end up,
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study the lives and advice of others who have succeeded
doing the same thing. They have made many mistakes, and
have learned to avoid them, which can save you time and agony.

These six steps will transform your life, and put you on the road
to business success.
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