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The main intention of writing a powerful newsletter for your business is to reach your target market
of customers. You have to write a newsletter in such a way that it will keep your customers coming
back for more. Remember, newsletters rarely sell directly to the public. They are one of the
strongest methods of creating an ongoing relationship between the company and customers, like in
a human relationship, by building a feeling of friendship and trust between the company and the
customers. Just as you can turn to your best friend for advice at times of need, you have to make
sure the newsletter offers readers advice and not only push products at them.

You can categorize your newsletter as strong only when your customers value the information and
features you deliver through the newsletter. Make sure you offer them articles for reading, which
they may not find anywhere else. With the newsletter, you are asking the customers for some of
their precious time and attention, so make sure they get their worth of it! Usually newsletters are
sent out to customers only to say ‘use us because we are the best.’ Instead, nowadays customers
are more comfortable reading your newsletter advising them of what they have to be aware of and
about things that may help them with their business. Adding perhaps a special toolkit offer, some
competitions, tips and special offers in the newsletter is sure to make your newsletter a powerful one
for your business. It would be a very good idea if you could identify a core audience from your
customers, suppliers,etc. to ensure that the newsletters you create informs them of at least one fact
which they may not have picked elsewhere.

Besides offering valuable information to its readers, a newsletter has to be well designed and easy
to read. You will find that if your newsletter is hastily or sloppily produced and with too much
information for the customer to digest, he will simply disregard and ignore the newsletter. Make sure
the newsletter is useful, simple, concise and clear for readers as it is proven that if the newsletter is
too long, customers ignore the newsletter. Having the newsletter designed by a newsletter designer
gives the newsletter a consistent and professional result, and thus turns out to be more appealing to
the reader. Avoid making a weekly newsletter, as this will only dilute your efforts. Remember, quality
is better than quantity! When creating the newsletter, you should aim at grabbing the attention of the
reader at an early stage, meaning, the title of the newsletter should house something that will make
the customer read the newsletter. Make it a point of making the first paragraph of the newsletter
serve as a hook as well as a general instruction to the article content for the customer to read the
newsletter. Writing the newsletter in a one-person format also makes the reader more comfortable
and personal, making them feel the newsletter is a great newsletter aimed at him!
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